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This paper explores the application of Intangible Cultural Heritage (ICH) art
in the realm of commerce. Through a comprehensive analysis of the current
situation, identification of challenges, and proposal of practical solutions, the study
aims to promote the inheritance and development of ICH art. The research finds
that by collaborating with modern design and branding, ICH art can be revitalized
and play a significant role in contemporary life.
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INTRODUCTION

Intangible Cultural Heritage (ICH) art represents a rich tapestry of human
creativity and cultural expression, encapsulating the essence of diverse traditions
and historical narratives. These art forms, passed down through generations, are
not merely relics of the past but dynamic elements that continue to shape cultural
identities and artistic practices. In the realm of commerce, ICH art holds immense
potential as a unique and culturally rich resource. It can be transformed into
distinctive products that cater to the growing consumer demand for authenticity,
heritage, and meaningful connections with cultural roots.

In recent years, there has been a resurgence of interest in traditional crafts
and cultural heritage, driven by a global trend towards sustainability, cultural
preservation, and the search for unique, high-value products. Consumers are
increasingly seeking items that tell a story, reflect a sense of place, and embody the
skill and dedication of artisans. This shift presents a significant opportunity for the
commercial application of ICH art, allowing it to move beyond the confines of
museums and historical records into the everyday lives of people. By integrating
ICH art with modern commercial strategies, we can create products that are not
only economically viable but also culturally resonant, ensuring that these art forms
continue to thrive in contemporary society.

PURPOSE

The aim of this study is to explore and identify effective strategies for
applying Intangible Cultural Heritage (ICH) art in the realm of commerce. This
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research seeks to bridge the gap between traditional art forms and modern
business practices by examining how ICH can be revitalized and adapted to meet
the needs of contemporary consumers. By doing so, we can boost the economic
value of ICH art, enhance its market competitiveness, and promote its sustainable
inheritance and development.

RESULTS AND DISCUSSION

Integration of Intangible Cultural Heritage and Modern Design. The
integration of intangible cultural heritage (ICH) with modern design and branding
has been shown to be a powerful strategy for revitalizing traditional art forms and
enhancing their relevance in contemporary life. This study highlights how ICH
elements can be effectively incorporated into commercial and educational contexts,
thereby bridging the gap between traditional practices and modern consumer
needs.

Revitalizing ICH through Brand Collaboration:

The collaboration between enterprises and ICH inheritors has proven to be an
effective approach for developing innovative products that resonate with
contemporary consumers. For example, Burberry’s partnership with bamboo
weaving artist Qian Lihuai resulted in the creation of the "Us" series of bamboo
weaving art installations. This collaboration not only showcased the traditional
craftsmanship but also reinterpreted it through a modern lens, making it more
accessible to a broader audience (fig. 1).

Similarly, Louis Vuitton’s collaboration with Chinese paper-cutting artists for
the Mid-Autumn Festival demonstrated how traditional art forms can be revitalized
through modern marketing and design strategies (fig. 2). These examples illustrate
that ICH elements, when integrated with modern design, can become dynamic and
engaging, moving beyond their traditional roles as museum exhibits or historical
records.

Enhancing Cultural Identity through Commercial Applications:

From the perspective of brand design, the incorporation of ICH elements
endows brands with profound cultural connotations and unique competitive
advantages. In a market characterized by severe homogenization, brands that
leverage ICH can differentiate themselves by offering products with rich cultural
narratives and unique aesthetic values. For instance, the study by Wang and Wang
(2021) emphasized the importance of combining computer graphic design with
cultural heritage to enhance cultural identity and self-confidence. This approach not
only increases the cultural added value of products but also shapes a brand image
that resonates emotionally with consumers, thereby strengthening brand loyalty and
expanding market reach [1].

Consumer Engagement through ICH Advertising:

Research on the psychological effects of ICH advertising has shown that
both rational and emotional advertisements play distinct roles in consumer
engagement. Rational advertisements are effective in prompting consumers to
consider the actual attributes of ICH products, leading to more positive purchasing
attitudes. In contrast, emotional advertisements elicit stronger positive emotions and
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enhance brand memory. The study by Kuang et al. (2024) further highlighted that
situational involvement, such as purchasing gifts for others, amplifies the
effectiveness of emotional advertisements. These findings suggest that optimizing
ICH advertising strategies based on situational contexts can significantly enhance
market development and consumer engagement [2].

BURBERRY

Fig.1. Theinteractive experience Fig. 2. The corporate advertisement of
of Burberry and bamboo weaving Louis Vuitton collaborating with China's
artist Qian Lihuai in the mini- intangible cultural heritage paper-cutting
program. The pictures are from culture comes from Louis Vuitton's Weibo.
Burberry's Weibo. https://weibo.com/1836003984/Oxemyixq2/2
https://mbd.baidu.com/ma/s/nFUu 024
Az0a/2025

Challenges and Future Directions:

Despite the potential benefits, the application of ICH in commercial and
educational contexts faces several challenges. These include the need for skilled
artisans to adapt traditional techniques to modern demands, the development of
sustainable business models that support ICH practitioners, and the creation of
educational programs that effectively integrate ICH into the curriculum. Future
research should focus on addressing these challenges through interdisciplinary
approaches, leveraging technology to support ICH preservation and innovation, and
exploring scalable solutions that can enhance the long-term viability of ICH in a
globalized market.
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CONCLUSION

The integration of modern design technology, psychological insights, and
strategic branding has demonstrated significant potential in enhancing the
sustainability of Intangible Cultural Heritage (ICH) products. By addressing the
challenges of labor division, consumer engagement, and market development,
these studies collectively provide a comprehensive framework for the preservation
and innovation of ICH. The successful application of digital tools in design and
customization, as well as the strategic use of advertising and branding, underscores
the importance of interdisciplinary approaches in ICH sustainability. Future research
should focus on further exploring the intersection of technology, psychology, and
cultural heritage, with an emphasis on scalable solutions that can support the long-
term viability of ICH products in a globalized market. Ultimately, the sustainability of
ICH products is closely tied to the ability to adapt and innovate while preserving
their unique cultural identity.
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Y Uze, NALUKEBWUM K.

CTPATElT BUKOPUCTAHHAA HEMATEPIANIBHOI  KYNIbTYPHOI
CMNAOLLNHN Y CYYACHOMY OAN3AUHI

JocnidxeHo 3acmocysaHHs Mucmeumea HeMamepianbHOI KybmypHOi
cnadwuHu (ICH) y cebepi komepuii. LLnssxom KOMMMEKCHO20 aHarnidy cy4acHo20
CcmaHy, 8U3HA4YeHHs1 8UKIIUKI8 ma Mporno3uyiti npakmu4yHUX piuieHb, OOCIIOKeHHS
cmasumb Memow  cripuamu  ycriadKy8aHHIO ma pO36UMKYy mucmeymea
HemamepianbHOI  KynbmypHOi  cnadwuHu. [ocnidxeHHs euseuno, Wwo 3a
donomoezoro cnienpayi 3 cydacHumu 6peHdamu mucmeumeo ICH moxe 6ymu
OHO8rIeHe ma sidizpasamu 3Ha4yHy posib y Cy4acHOMY XUmmi.

Knroyoei cnoea: mucmeumeo HemamepianbHOi KynbmypHOi crnaduuHu
(ICH), komepuisi, 3acmocyeaHHsi, cnisnpaysi 6peHdis, KynbmypHa ideHmu4Hicms,
3ar1y4eHHs1 crioxueadyie
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