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This study analyzes contemporary trends in pasta packaging design,
focusing on shape, materials, imagery, typography, and structural innovations. The
research examines global brands, identifying key trends such as sustainable
materials, transparent windows, vintage aesthetics, and multifunctional packaging.
Notable examples include Antico Pastificio Umbro’s recyclable paper bags and
Breno Cardoso’s rolling pin-shaped packaging. The study offers a systematic
analysis of design innovations, emphasizing functionality and sustainability. Its
findings provide valuable insights for designers and manufacturers aiming to create
aesthetically appealing, eco-friendly, and practical pasta packaging solutions.

Key words: graphic design, packaging design, shape, material, imagery,
typography.

INTRODUCTION

In the competitive food industry, packaging serves as a critical interface
between the product and the consumer, influencing purchasing decisions and brand
perception. Pasta, a staple in many diets worldwide, has seen significant evolution
in packaging design to meet changing consumer preferences, sustainability goals,
and technological advancements. This article explores some prominent trends in
modern pasta packaging design, providing examples from various brands and
designers that embody these innovations.

PURPOSE

The aim of this study is to identify and analyze contemporary trends in pasta
packaging design, focusing on aspects such as packaging shape, materials, color
schemes, imagery, typography, and structural innovations.

RESULTS AND DISCUSSION

As a result of the analysis of scientific literature on the problems of
packaging design, as well as examples of pasta packaging of world brands, some
contemprorary trends were identified

1. Sustainable Materials

The shift towards eco-friendly packaging has led many brands to adopt
recyclable and biodegradable materials [1]. Antico Pastificio Umbro, in collaboration
with Mondi and Fiorini International, introduced a fully recyclable paper bag with a
cellulose window, reducing plastic usage by up to 20 tonnes annually.
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2. Transparent Windows
Incorporating transparent elements allows consumers to view the product
before purchase, enhancing trust and appeal. The packaging design of Good Hair
Day Pasta - Fusilli Napoletani (fig. 1) features a transparent window shaped like a
human head, creatively using the pasta inside to resemble flowing hair, blending
humor with visual appeal [2].
3. Vintage Aesthetics
Nostalgic designs evoke tradition and quality. Rummo's packaging (fig. 2)
incorporates vintage imagery and classic fonts, emphasizing its long-standing
heritage in pasta production [3].
4. Innovative Shapes
The packaging concept by Breno Cardoso (fig. 3) features an innovative
rolling pin-shaped design, seamlessly integrating functionality with aesthetic appeal
[4]. Crafted from sustainable materials, the packaging incorporates spice bottle
caps, enhancing convenience and reinforcing the handmade, artisanal essence of
the Sapore di Nonna brand.
5. Functional Design Features
Incorporating resealable closures or easy-pour spouts enhances user
convenience. Some artisanal brands have adopted zip-lock features to maintain
pasta freshness after opening.
6. Gift box
The brand Antico Pastificio Umbro [5] embraces the gift box trend in pasta
packaging by offering elegantly designed, customizable boxes (fig. 4) that combine
convenience with a visually appealing presentation, making pasta a unique and
thoughtful gift.

Fig. 3. Sapore di

Fig. 1. Fu5|_II| Fig. 2. Rummo Nonna Pasta Fig. 4. Antico
Napoletani - - A
Pasta Pasta packaging packaging concept PaStlfIC!O Umbro
[3] (Breno Cardoso, pasta gift box [5]

packaging [2] Brazil, 2016) [4]

CONCLUSIONS

This study has highlighted several key trends in modern pasta packaging
design. The shift towards sustainable materials, such as recyclable and
biodegradable options, exemplifies the industry's commitment to environmental
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responsibility. Transparent windows not only enhance visual appeal but also foster
consumer trust by offering a glimpse of the product inside. The incorporation of
vintage aesthetics underscores the ongoing desire for nostalgia and tradition. The
innovative packaging shapes, like the rolling pin design, merge functionality with
artistry. Finally, the rise of gift box packaging presents a unique opportunity for
brands to expand the cultural and emotional value of pasta, positioning it as both a
culinary and aesthetic gift. These trends demonstrate the dynamic nature of pasta
packaging design, which balances creative expression with functional and
environmental considerations.
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€)XXOBA 0.B., BE3YINA P.l., BOUOUNA K.

CYYACHI TEHOEHUIT Y AU3ANHI YITAKOBKU MAKAPOHHUX BUPOEIB

B pobomi npoaHanizogaHo cy4acHi meHOeHUii & Ou3aliHi yrnakoeku
MakapoHHUX 8upobig, 30cepedXXyryucb Ha ¢bopmi, Mamepianax, 300paxxeHHsIX,
murniogpaiui ma cmpykmypHuUx iHHosau,isix. B docnidxeHHi po3ansgHymo enobasbHi
6peHOu, BUOKDPEMIIEHO K408l meHOeHUil, maki 5K euKopucmaHHs CmilKux
Mamepianie, npo3opi eikHa, eiHMaxHa ecmemuka ma bazamoghyHKYioHabHa
ynakoska. Sickpasumu rpuknadamu € naneposi nakemu Antico Pastificio Umbro, ski
MOXHa nepepobumu, i ynakoeka y ¢opmi kadanku eid@ Breno Cardoso. B pobomi
npogedeHo cucmemamuyHUl aHani3 dusaliHepCbKUX iHHOBaUil, Ha2ooWyYu Ha
byHKUjoHannbHoCcmMi  ma  ekonoaidHocmi.  Mo20  8ucHosku Hadaromb  UiHHY
iHpopmauito Onsi  Ou3aliHepie | euUpPOBHUKIB, SKi rnpasHymb cmeoprosamu
ecmemuyHoO rnpueabnusi, €KosnoeiYHi ma rnpakmuyHi piueHHsT Ons  nakyeaHHs
MaKkapOHHUX 8upobis.

Knroyoei cnoea: epaghiyHuli dusaliH, Qu3aliH yrakoeku, ¢ghopma, Mamepiar,
306paxkeHHs, murnozpacgika.
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